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Mission: 

To develop PRetA’s

capabilities and to enable 

and empower all 

segments of the 

government and private 

sectors relevant to the 

Philippine retirement 

migration agenda.

PRA as the catalyst in strengthening the Philippines’ retirement industry, envisions to enhance the status of the 

country as an internationally-recognized and significant retirement destination in South East Asia by 2020.
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Retirees with Excellent PRA 

Experience

2016 Strategy Map

Global  Competitiveness Good GovernanceTheme:

Core Values:

•Service Excellence

• Innovation

•Teamwork

• Integrity

•Discipline

•Good Governance

•Social Responsibility

Generate Investment and Foreign 

Exchange

Maintain Financial Viability

Increase Number and Productivity of 

Industry Partner

In tensify Marketing and 

Promotion Campaign

Improve Marketing 

Process
Improve After-

en r o llmen t Ser vices

Quality Management 

System
Improve Competency of the 

Workforce

Maximize Revenues

Improve Customer Loyalty Increase Total Enrollees


