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Mission: 

To provide a globally 

competitive retirement 
program in the 

Philippines for foreign 

nationals and former 

Filipinos that will 
strengthen the socio-

economic development 

of the country

Vision: To make the Philippines the preferred retirement destination in South East Asia by 2022.
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Stakeholders with Excellent 

PRA Experience

2019 Strategy Map

Global  Competitiveness Good GovernanceTheme:

Core Values:

•Service Excellence

• Innovation
•Teamwork

• Integrity

•Discipline

•Good Governance
•Social Responsibility

Generate Investment and Foreign 
Exchange

Maintain Financial Viability

Increase Number and 
Productivity of Industry Partners

Increase Total
Enrollees

Intensify Marketing and 
Promotion Campaign

Improve Marketing 
Process

Optimize the Utilization of 
Information Technology

Quality Management 
System

Improve Competencies of the 
Workforce

Maximize Budget Maximize Revenues


